
The Talent of Stockland Martel

If one were to need a secret code for unlocking access to some of the best 
photographers in the world, the password would be “Stockland Martel,” the 
legendary photo representation agency that has just turned 30 years old. Up by 
Forbes has spoken to Bill Stockland and Maureen Martel about business in the 
pre-Internet era, authenticity, and, most of all, about living the American dream.

By Diana-Florina Cosmin

There are few incarnations of success so well ingrained in the conscience of the 
Romanian people like the “American dream.” If our ancestors were desperately awaiting 
the Americans to come and rescue them from the communist rule, we—the children of 
the high-tech revolution—are not awaiting anything or anyone but merely aiming to 
replicate the success stories of those across the ocean. To most, the American dream is 
the career-oriented version of the story of Prince Charming: It speaks volumes about 
how one can do everything with pretty much nothing, apart from ambition, smarts, and 
willpower. 

Unlike fairytales, though, the American dream sometimes delivers real-life examples 
meant to revive our inspiration and boost our ambition just when we need it the most, 
with Bill Stockland and Maureen Martel being two of the people so inspirational that they 
can turn the American dream into the Romanian, French, or Nigerian dream. No matter 
where your hopes reside geographically, after getting to know their story, you just can’t 
help it being a bit more...well, hopeful.

New York, 1970s. Young Bill Stockland’s entourage is pretty much made of illustrators, 
part of a community of talent that is always organizing great parties, bursting with new 
ideas and turning creativity into a way of life. ,,It attracted me”, says Bill. ,,I went out and 
met people and made introductions, and I was good at it”.

He straightforwardly admits, with a laugh, that he had naively thought that his life would 
turn out just like the one led by his friends, the illustrators, staying at home and working 
in one’s bathrobe: ,,In truth, in 37 years as a rep, I’ve never taken time off during the 
workday”. It was well worth the struggle, though: Stockland Martel currently represents 
over 30 of the world’s finest photographers, including the legendary Walter Iooss from 
Sports Illustrated, Art Streiber, Nadav Kander or Timothy Greenfield-Sanders.

Just like all career-driven fairytales, everything started with a small but meaningful 
encounter that put our main character’s flair for business to the test. More precise, it 
started with a question addressed to Bill Stockland in the Carnegie Hall building, in New 
York, by a photographer living right down the hall from one of his illustrator 
friends. ,,One day, he came up to me and said <<I like the way you look. I like the way 



you think. Rep me>>”, recalls Bill. ,,I got work for him immediately. And I have been 
repping ever since”.

When did the ,,Martel”-part of the brand come into play? Maureen Martel, Bill’s business 
partner, appeared in the scenery in August 1983, just a few months after Bill’s Carnegie 
Hall moment. He was needing help, after signing a new still life photographer, and 
Maureen was up for a new challenge, after having given up her job as an elementary 
school teacher: ,,Art and photography had always been part of my life – in college, I 
majored in education and minored in fine art – and I knew I wanted to get into the 
commercial photography business”. She was interested in a combination of art and 
commerce, trying to figure out which agency or rep to align herself with.

,,When I met Bill Stockland, I knew right away he was the person I wanted to work with. 
I liked how open, positive and light he was”, she recalls. But, just as he was light and 
positive, he was equally elusive. ,,He would always tell me I could work with him, but he 
would never close the deal”. After more than a month, destiny decided to step in. The 
two of them accidentally ran into each other in an elevator and Maureen cornered him.

,,I said <<This is it, now you’re going to make your decision>>”. And he did, in that very 
moment. ,,He had been on his way up to see his photographer, who happened to be in 
that building, and he took me up with him”, Maureen recalls.

The moment Maureen came onboard coincided with a booming period in the history of 
Stockland Martel: within a year, they had already taken on Eric Meola, one of the 
biggest commercial photographers in the industry, as well as Walter Iooss, from Sports 
Illustrated. At that time, Iooss had just finished shooting a year-and-a-half-long project 
for Fiji, on athletes training for the 1984 Olympics (,,Shooting for the Gold” is the name 
of the book) and his editorial reputation attracted Camel International to their newly-born 
agency. It was the first international account and the very first milestone in the history of 
the Stockland Martel.

,,I felt total body rush when I got the call from Camel International”, says 
Maureen. ,,That absolutely was a game changer for us”. A game that, in 1980s New 
York, looked totally different from anything that we could wrap our mind around, 
nowadays. Back then, the American photography was a regional affair (Bill and 
Maureen’s region being New York City) and the formula of business was pretty 
straightforward: you had to have a lifestyle photographer (Joel Baldwin, in the case of 
Stockland Martel) and a still life photographer (Michael Pruzan). At that time, Bill and 
Maureen didn’t do editorial photography, as the company was completely focused on 
advertising.



Knowing their cozy East Village – Gramercy headquarters in New York City, I couldn’t 
possibly imagine their first office, 30 years ago, but Maureen is happy and amused to 
describe it for me: ,,It was the size of a closet, and we had two phone lines, but they 
weren’t even connected to each other. If one of us wanted to transfer a call to the other, 
we’d just get up and switch seats”. There were no fax machines, no computers, 
everything was delivered by messenger or by them in person, and Bill didn’t even use a 
Rolodex. ,,He kept every phone number in his head and change in his pocket so that he 
could call people from the pay phone when he was out”, Maureen recalls.

So, why Stockland Martel? How could one explain the strange and brilliant magnetism 
exerted by the agency around all the best names in the field of photography? ,,Neither 
one of us is trained in photography. Neither one of us would describe ourselves as a 
photographer”, Maureen admits. ,,What we do have is an incredible sense of 
greatness”.

The greatness isn’t all about the photographer’s talent or eye for a good photo, but it’s 
also a question of personality and, above all, of knowing how someone’s work can apply 
to the industry. Apart from being great artistically, a good photographer’s job is to render 
his work covetable and, most of all, sellable. 

Although 30 years have passed and their closet-sized-office is just a funny memory, Bill 
and Maureen have not ceased to lead their agency hands-on, just like on their first day 
on the job. Their office is on the second floor of their brownstone headquarters, right 
next to the sales team, and their daily tasks range from speaking nonstop to clients and 
coordinating the marketing team to managing all of the selling assets and guiding the 
sales team. Even though they work with some of the biggest names in the industry, the 
two regard their business as a ,,boutique” one, which can only succeed when the 
principals remain involved: ,,We rep very high-end talent, and they expect us to be 
hands on. And they know we will be. That’s why they’re with Stockland Martel in the first 
place”.

What is currently going on in the field of digital photography has a lot to do with a word 
that Bill and Maureen use a lot when it comes to the impressive array of artists they 
represent: for a photo-rep, a photographer is never just ,,the photographer”, but 
something far more reverent and elegant: ,,the talent”. Unsurprisingly, in the end 
everything boils down to just that. 

With social networking and websites changing the lives of the photo agents and making 
a photographer source able from anywhere in the world, the business has become 
incredibly competitive. For Maureen and Bill though, the same life principles that guided 
them 30 years ago remain in place. Just like any authentic, well-built American Dream, 
theirs needs consistency in order to live on over the years. ,,We give our all and we 



expect our photographers and support team to do the same”, concludes Maureen. ,,You 
know what’s funny, though? At this level of photography, at the end of the day it’s still 
talent that matters most”


