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LOLA - MANHATTAN’S NEWEST VIXEN AND HOTEL DESTINATION OPENS THIS WINTER 

 

NEW YORK, NY (November 22, 2011) – Poised to be one of Manhattan's hotel destinations for the 

savvy and stylish traveler, Highgate Hotels will unveil LOLA, the revamped Hotel Thirty Thirty 

which will open its doors on December 1, 2011, to reveal a 15-million dollar renovation.  

 

Creative visionary and world-renowned image maker, Matthew Rolston created a bespoke decorative 

lighting scheme and curated art direction for Highgate’s Susan Jaques-designed lobby.   

 

Originally built in 1903 as respectable women’s residence, the property known as the Martha 

Washington played host to screen starlets Louise Brooks and Veronica Lake among other fashion 

forward women ahead of their time, each eager to take Manhattan by storm. The property's unique 

history informed the redesign of LOLA.  

 

“My vision for the hotel lobby marries its storied history with a glamorous design aesthetic evocative 

of the modern day femme fatale,” expressed designer Susan Jaques. “LOLA, a playful and 

provocative character that I created to embody the property’s personality, served as inspiration for 

the redesign that Matthew and I worked together to achieve.”   

 

Employing a bold amethyst color palette with smoky charcoal hues, eye-catching fabrics and strong, 

statement pieces, Jaques designed the captivating lobby lounge appointed with one-of-a-kind velvet-

mohair chairs, leather half-moon shaped sofas and an oversized marble topped coffee table.  

Renowned for his innovative use of light, Rolston chose a striking Jason Miller chandelier for the 

hotel’s vestibule and created a spectacular “Icon” chandelier installation for the lobby lounge using 

over eighty individual Tom Dixon globe fixtures.  
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“I developed the lighting scheme to evoke a sultry ambience and cast the most flattering and alluring 

glow, perfectly in tune with the hotel’s themes of female empowerment and beauty,” said Matthew 

Rolston. “I’m thrilled to have collaborated with Jaques for my entrée to the New York hospitality 

landscape.”  

 

Rolston selected sweeping photographic murals highlighting iconic fashion imagery by legendary 

photo superstars Melvin Sokolsky and William Klein to adorn the lobby walls. Encased in warm 

bronze custom printed mirrors, inspired by David Hicks 1960s neo-geo patterns, the lobby bar at 

LOLA will offer an aphrodisiac-inspired macaron and cocktail pairings expertly crafted by LOLA 

mixologist Salvatore Tafuri.  

 

As part of the renovation, powerhouse architectural firm, Gensler revitalized the property’s 276 

guestrooms to boast statement pieces inspired by pioneering women of architecture such as Eileen 

Gray. Luxurious bathrooms featuring mosaic tiled glass showers, sleek integrated sinks and chrome 

accents compliment the sophisticated and spacious guestrooms that are appointed with Gray-inspired 

Bibendum chairs and side tables, sumptuous down duvets, 300 thread-count bedding, 37' HD flat-

screen TV's, I-Home clock/docking stations, stylish work desks.   

 

Jaques commissioned famed fashion illustrator Chesley McLaren to bring LOLA to life through 

playful illustrations found throughout the property and custom in-room amenities.  

 

LOLA is located at 29 East 29th Street in the vibrant NoMad neighborhood steps away from New 

York’s finest shopping, sightseeing and nightlife. For information, rates and reservations please visit 

www.lolahotelnyc.com or call 212.689.1900.   

 

 

ABOUT SUSAN JAQUES  

As Vice President of Branding for Highgate Hotels, Susan Jaques spearheads in-house design as well 

as brand strategy across Highgate properties. With over 15 years of luxury hospitality expertise, 

Jaques has overseen projects both domestically and abroad which include the half-million dollar art 

collection at Parc55 San Francisco, On the Avenue Hotel, Hotel 57, the Park Central lobby and lobby 

bar, Bella, the Paramount Hotel’s Couture and Entertainment Suites and Paramount Bar as well as her 

most recent design endeavor, the re-launch of New York hotel, LOLA. Jaques embraces a design 

aesthetic that is inspired by old Hollywood glamour and iconic femme fatales and is reflective in each 

project through her use of the finest materials, luxe fabrics, one-of-a-kind installations and striking 

artwork. Her work has been recognized and written up in numerous publications including 

Hospitality Architecture + Design, Hospitality & Design, Women’s Wear Daily, Gotham, W Magazine online, 

Elite Traveler and Blackbook. Jaques’ renovation of Paramount Bar is currently a nominee for the 

Hospitality Architecture + Design 2011 Project Excellence Award.  
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ABOUT MATTHEW ROLSTON 

Renowned for his influential lighting techniques and unique approach to art direction and design, 

photographer and director Matthew Rolston has been strongly identified throughout his career with 

the revival and modern expression of Hollywood Glamour. Rolston was “discovered” by Andy 

Warhol for Warhol’s groundbreaking Interview Magazine, where he began a successful career in 

photography. Soon after he began shooting covers and unique editorial assignments for founding 

editor Jann Wenner of Rolling Stone. Shortly, other prominent publications began to recognize 

Rolston’s work, such as Harper’s Bazaar, Vogue, Vanity Fair, W, GQ, Esquire, O, the Oprah Magazine and 

The New York Times Magazine. Deciding to extend his vision beyond still photography into the moving 

image, Rolston began conceiving, writing and directing music videos and television commercials for 

such diverse clients as Madonna, Janet Jackson, Christina Aguilera, Beyoncé Knowles, L’Oreal, 

Revlon, Esteé Lauder, Clairol, Pantene, Elizabeth Arden, Gap, and Polo Ralph Lauren, among many 

others. Once again redefining and expanding the scope of his vision, Rolston has now begun to move 

into the area of experiential design, including hospitality, product design, and new media ventures. 

Rolston’s representatives for his still photography work include Stockland Martel Inc., New York and 

the Fahey-Klein Gallery, Los Angeles. His music video and television commercial work is exclusively 

represented by Supply & Demand Integrated, worldwide. In the areas of environmental and product 

design as well as creative direction and brand creation, he is represented by Culture & Commerce, 

New York. More information about Matthew Rolston can be obtained at www.matthewrolston.com.  
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